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Aliens! 
tlFOs! 

..Anorexia! 
Sly McBeal! 

,.;.''• AIGore! 
Skull & Bones! 

and more... 
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t is difficult to determine just exactly how 
many women suffer from anorexia or bu­
limia. One figure on adolescent anorexia in 
Britain was that 1 in 150 girls are afflicted, 
but that figure was reported to be ex­
tremely conservative. A 1982 (Garfinkel and 
Garner) study stated that 20 percent of college 

female students in the U.S. were bulimic, while 

another study (Halmi, Falk, and Schwartz 1980) 

stated that 79 percent of them had experienced 

bulimic episodes. As for dieting, 80 percent of 

American women have dieted by age 18 (Stern-

hell 1985) and 60 percent by age 13 (Friedman 

and Miranda 1984.) One should take into account 

that these figures are over a decade old, and that 

by most accounts the situation has gotten worse 

since. 

Of 
Control 
By Jarrett Hoist 

Medical problems which can result from anorexia 
are slow heart rate, hypothyroidism, insomnia, dehy­
dration, emaciation, low blood pressure, bloating, 
constipation, swelling of hands and feet, dry, scaly 
skin, appearance of fine body and facial hair, loss of 
head hair, feeling of being cold, and anemia. (As well, 
babies born to women of low body weight have an 
increased chance of being underweight for age at 
birth.) Medical problems which can result from buli­
mia include fatigue, lethargy, abdominal discomfort, 
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constipation, menstrual irregularity, calluses on 
fingers, erosion of teeth, esophagus damage, and 
assorted heart problems. Clearly, this is not an 
isolated or minor phenomenon relegated to the 
ranks of feminist literature and TV movies; it is an 
epidemic. But why are the numbers so high, and 
why do we so rarely hear about it? 

A Binge-and-Purge Economy 
The role of eating disorders in consumerist 

society needs to be examined. The fashion industry 
is a billion-dollar empire which tries to permeate 
our culture at every level. Models become actresses 
and household names. Designers put out clothes in 
order to invoke an image in the buyer. Status is 
inherent in apparel. When you 
buy Ralph Lauren Polo, you're 
making a statement about 
yourself. Teenagers kill each 
other for trendy jackets and 
shoes. Trends in music and 
attitude often originate on the 
runway, crossing back and 
forth with the mainstream, 
changing and evolving as they 
go. In short, high fashion often 
becomes culture. 

Another enterprise measured 
in terms of billions is the diet 
industry. From info-mercials to 
best-selling books, we are 
given a myriad of ways to 
slim, trim, and shrink our­
selves. We buy pills, shakes 
and intricately scheduled meal 
plans. We all want to look like 
the model, the movie queen, 
the hundred-pound starlet. And 
we fail to realize how they 
actually do it. 

At the same time, many of 
the same companies who sell us 
diets also sell us chocolate barss 

red meat, potato chips, and 
beer. They tell us to consume, 
consume, consume, and then 
they make us feel guilty about 
our poor health and the natural 
consequences of eating such things. We are rats on 
a literal treadmill, controlled by our whims, appe­
tites, and fears-most of which we get from TV. 
They tell us one thing, and then turn around and 
tell us the exact opposite. 

One could almost say that we have a binge-and-

purge economy, an economy which consumes far beyond 
reason and then spits out mountains of waste. You see this 
in our food, our medicine, our machines, our industries, 
and even our information and entertainment. The environ­
mental consequences of this are obvious, and the detrimen­
tal, alienating effect it has on each and every one of us 
should also be evident. Never mind lasting forever, nothing 
seems to last even fifteen minutes! What kind of people 
populate such a world? 

The Cult of Beauty 
The image of the anorexic model is sold to young girls. 

Models are portrayed as the epitome of glamour, possessing 
power and independence. They are rich, and every man 
wants them-thus giving them sexual power. They earn the 

envy of other women, 
who long to look like 
them and obtain their 
power and place in soci­
ety. The truth is models 
lead mediocre lives. The 
majority of them have 
drug habits-serious, in 
some cases. They natu­
rally suffer from eating 
disorders and the resultant 
health problems. Their 
lives are clocked and 
controlled by agents, 
designers, and sponsors, 
with every move and 
minute being arranged and 
bought. One could even 
say they are hardly peo­
ple. Objects might be a 
better word. They are the 
false goddesses in the cult 
of beauty. 

Many women are 
basically obsessed with 
their body image, how 
they look, how much they 
weigh, etc. People who 
are obsessed with such 
superficial concerns have 
little time to contemplate 
their place in the world 
and the influence which 

society has upon them. This obsession is far from personal. 
In the past, both anorexia and bulimia were often found to 
be caused by more personal issues. Anorexia was often due 
to familial issues, a power struggle between a girl and her 
mother, while bulimia was more social, it was more ac­
cepted amongst girls, and it had more to do with maintain-

Anoroexic Ally? Calista Flockhart (her name is 
derived from the Greek words for "most beautiful") 
has grown alarmingly thin since she began her hit 
TV series Ally McBeal. 
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